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We hope to publish the next edition of Full Pints in 
June 2021. Articles, photos and other contributions 
should be sent to the editor at fullpints@awcamra.org.uk 
no later than Friday 14th May 2021.

ABOUT CAMRA
CAMRA (Campaign for Real Ale) is an independent, voluntary, 
consumer organisation whose vision is to have quality real 
ale, cider & perry and thriving pubs in every community. 
Membership (join.camra.org.uk) is open to all individuals and we 
currently represent around 175,000 members across the UK. It 
is governed by a voluntary unpaid national executive, elected 
by the membership. It has a branch structure which means that 
all members can join a local CAMRA branch and campaign and 
socialise locally. 

The Ayrshire & Wigtownshire Branch has over 630 members. 
Within the branch, we have four social group areas - namely 
North Ayrshire, South Ayrshire, East Ayrshire and Wigtownshire, 
each of whom organise regular events and meetings (usually 
monthly), albeit these are in abeyance at present due to 
COVID-19 restrictions.

Once again, this edition of Full Pints has been emailed out to 
Branch members and is available online as a download due to 
the continued COVID-19 restrictions (hence the temporary name 
change to Half Pints!). The status of pubs and restaurants will 
hopefully be changing frequently once the current lockdown 
measures are eased after the end of April 2021 - we'll try and 
keep our website and WhatPub updated but please check with 
any outlets directly as to their opening times and availability of 
real ale - contact details can be found at whatpub.com

http://www.awcamra.org.uk
http://www.ayrshirebeerfestival.co.uk
https://twitter.com/awcamra
https://twitter.com/troonbeerfest
https://www.facebook.com/groups/awcamra/
https://www.facebook.com/groups/ayrshirerealalefestival/
http://join.camra.org.uk
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Branch News in brief
Due to the ongoing 
COVID-19 restrictions 
we are still unable to 
hold any physical Branch 
CAMRA socials or 
committee meetings.

However, the committee is still 
meeting regularly via Zoom 
to discuss any matters as 
required.

We're going to be holding our 
2021 Branch AGM on Monday 
29th March at 8pm via Zoom 
- details were emailed out 
to Branch members on 22nd 
February - contact Linsday 
Grant, Branch Chairman if you 
didn't receive it. Our current 
Branch Targets and Committee 
Members are shown opposite. 
Please let us know if you have 
any suggestions for alternative 
targets, or if you'd like to join 
the committee.

CAMRA recently updated 
their membership system 
and we are encouraging all 
members to log on to the 
CAMRA website and check 
that your email address, and 
other details are still correct - 
we're aware of a few glitches. 
These can be found under 
the Members' Area > Edit 
Membership details. Under the 
Marketing preferences section 
we would also to encourage 
you to make sure the Email 
boxes are ticked, particularly 
for the first option for contact 
by the local CAMRA branch 
- we don't want you to miss 
out on receiving Full Pints and 
news about Branch events.

As you'll read elsewhere, 
CAMRA is stopping the print 
edition of the What's Brewing 

newspaper, and going 
forward email alerts and 
communications are going to 
become even more important.

We're still holding our monthly 
quiz on the 1st Thursday of 
every month via Zoom, hosted 
by Douglas Graham - five 
rounds of ten questions, just 
for fun. We could do with a 
few more members taking 
part. Joining details for the 
quiz nights are posted up on 
our facebook page.

Ongoing restrictions mean 
that at present there won't be 
a Pub of the Year competition, 
or Champion Beer of Britain 
competition this year.

The Beer Festival Committee 
has started discussions on the 
possible format and viability 
of this year's Ayrshire Real Ale 

Festival in October. At the time 
of writing, all options are still 
being explored and discussed. 
There may be an alternative 
online virtual tasting event 
organised over the summer, 
which will be discussed at 
a future branch committee 
meeting.

Finally, Phase 2 of Neil Bibby's 
Tied Pubs Members' Bill 
was due to debated by the 
Scottish Parliament's Economy 
Committee on 23rd February 
but was postponed. With 
over 300 amendments being 
submitted it is feared that the 
Bill may not have enough time 
to be fully debated. Watch 
out for further requests for 
support for this much-needed 
Bill.

Ayrshire & Wigtownshire
Campaign for Real Ale

http://www.awcamra.org.uk
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Branch Targets
The current Branch targets are as follows, albeit most are in 
abeyance until the hospitality sector reopens again:

• Encourage members to visit pubs and score 
beers via Full Pints, A&W CAMRA Calling 
and social media. We will use the data to 
inform us of pubs' eligibility for GBG entry 
and assist in improving beer quality. Visits 
and scoring limited by lockdowns at present.

• Promote afternoon social events to help 
reduce loneliness and support real ale pubs. 
In abeyance until meetings are possible.

• Consider strategies to maintain/increase 
membership. Our current membership figure 
is 633 which has remained reasonably static. 
Our largest recruitment event, the Ayrshire 
Real Ale Festival, couldn't take place last 
year but a membership promotion video 
was included in the virtual beer festival and 
is still available to view on our website and 

Facebook page, and 
membership adverts 
continue within Full Pints.

• Encourage CAMRA members to support 
local clubs – Clubs are as important as 
pubs and need support. Ian Martin has been 
appointed as our Clubs Officer and members 
are encouraged to support their local clubs 
once they reopen. If you are a member of 
a club with a bar that doesn't serve real ale 
then please let Ian Martin know. We currently 
have just three clubs in the whole of Ayrshire 
that serve real ale – Ardrossan Accies Rugby 
Club, Cambusdoon Sports Club, Marr Rugby 
Club (seasonal/home games). CAMRA's 
definition of a club can be found here: camra.
org.uk/campaign_resources/definition-of-a-club/

Branch Committee
The current committee is as follows:

Chair Lindsay Grant chair@awcamra.org.uk
Vice-chair/North Ayrshire Socials Ian Middleditch north-ayrshire@awcamra.org.uk
Vice-chair/Public Affairs Coordinator Ray Turpie public_affairs@awcamra.org.uk
Branch Secretary Kenneth Middleditch secretary@awcamra.org.uk
Treasurer Ian Fairbairn treasurer@awcamra.org.uk
Membership Secretary Graeme Watt membership@awcamra.org.uk
Social Secretary Matt Miller social@awcamra.org.uk
Press & Publicity Officer Stuart Cambridge press@awcamra.org.uk
Full Pints Editor Stuart McMahon fullpints@awcamra.org.uk
Full Pints Advertising Janis Wood advertising@awcamra.org.uk
Pubs Campaigns Coordinator Mick Lee pubs@awcamra.org.uk
Clubs Campaign Coordinator Ian Martin clubs@awcamra.org.uk
Webmaster Ronnie Beveridge webmaster@awcamra.org.uk
Beer Festival Organiser Douglas Graham festival@awcamra.org.uk
East Ayrshire Socials Alex Burt east-ayrshire@awcamra.org.uk
Wigtownshire Socials Malcolm McNeill wigtownshire@awcamra.org.uk
South Ayrshire Socials – VACANT (Chairman organising) south-ayrshire@awcamra.org.uk
Public Transport Liaison – VACANT - -
Young Members Coordinator – VACANT - -

https://camra.org.uk/campaign_resources/definition-of-a-club/
https://camra.org.uk/campaign_resources/definition-of-a-club/
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GBBF 
Winter 
at Home 
Festival
This will be taking 
place online from  
19-21 March 2021.  
At the time of writing 
most of the tickets 
for the beer tastings had sold out, with only 
a handful left for the Cider & Perry tastings. 
However, you can still purchase a ticket to 
access all the festival content for just £5.  
https://winter.gbbf.org.uk/

CAMRA’s 50th 
Anniversary 
Book
CAMRA has announced the forthcoming book 
celebrating the first 50 years of the campaign. 
It will be launched on CAMRA's birthday,  
16th March 2021. Written by beer writer Laura 
Hadland, the book is full of first hand accounts 
from members and volunteers and details 
some of the highs and lows of a campaigning 
organisation that has been championing 
consumers, pubs and breweries for half a 
century. The book is priced £16.99 but CAMRA 
members can get a discounted copy for £14.00 
at the CAMRA webshop: shop1.camra.org.uk

Branch Quiz
This is held on the 1st Thursday of 
every month using Zoom at 8pm.
Hosted by Douglas Graham, there are five 
rounds of ten general knowledge questions, 
just for fun. Zoom joining details are emailed 
out to our members and are also on our 
Facebook group. The next quizzes will be held 
on Thursdays 4th March and 1st April. We'd 
love to see some extra faces joining the regular 
attenders.
 

Good Beer Guide
CAMRA is still intending to publish the 2022 
Good Beer Guide in October 2021. As such, the 
committee will be holding a Zoom meeting to 
select entries on 12th April at 8pm. The deadline 
for submissions has been extended by CAMRA 
this year due to the lockdown closures, but the 
number of entries has also been reduced by 
about 20% to reflect the difficulties in selecting 
and surveying potential entries.

GBBF Cancelled
CAMRA has announced that their prestigious 
Great British Beer Festival held in Olympia, 
London in August has been cancelled due to 
the ongoing lockdown restrictions, and the 
uncertainties of planning such a big event for 
that time. 

Instead, there will be another Virtual GBBF 
(similar to last year's event) with beer boxes, 
tasting sessions, and online learning videos. 
More information 
will be released 
over the coming 
months.

http://www.awcamra.org.uk
https://winter.gbbf.org.uk/
http://shop1.camra.org.uk
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Beer by Design THE ART OF GOOD BEER BRANDING 

The design of a beer label, pump clip, bottle or can has to do a lot of work to 
stand out, get noticed, and suggest to the thirsty punter that here is a beer 
they will enjoy.

A new lavishly illustrated book, 
by acclaimed beer writer Pete 
Brown, traces the history of beer 
label design back to the UK s 
first-ever trade mark and beyond. 
He explores the conventions of 
successful beer design (and how 
they are now being shattered) 
and explains the tricks and 
secrets of great design in a 
compelling and highly readable 
narrative. Available to members 
from the CAMRA shop for just 
£13.99 (RRP £15.99).

What's Brewing 
print edition 
stopped
CAMRA has announced that the final printed 
edition of What's Brewing will be the April 2021 
edition. The newspaper has been a staple of 
CAMRA campaigning for nearly 50 years, and 
we know the changes will sadden many CAMRA 
members.

It will be replaced by a re-launched What's 
Brewing website which will be updated much 
more regularly with CAMRA and industry news. 
It will allow the easier use of imagery and video 
to accompany articles. The new platform should 
also allow users to select local news items as 
well.

The quarterly printed copy of BEER magazine 
will continue and from the autumn will also 
contain an 8-page insert of What's Brewing 
content. There's more information on this major 
change by CAMRA Chairman Nik Antona in the 
March edition of What's Brewing

To ensure that you continue to receive alerts 
on new content and information from CAMRA, 
please check your email preferences in the 
Members' Area of the CAMRA website.

CAMRA’s  
Golden Awards 
CAMRA wants to recognise 50 people, 
groups of people or businesses that have 
made a significant contribution to CAMRA’s 
aims, helping us get to where we are today. 
Nominations are now open and will close on  
16 March 2021 (CAMRA's 50th anniversary). 

This is aimed at our campaigning heroes, the 
pub/club all stars, beer saviours/custodians and 
stalwarts both in our midst, or those who are 
no longer with us. We want to celebrate our 
successes.

Do you know any person or business you think 
worthy of a nomination? These do not need 
to be CAMRA members, but anyone who in 
the past 50 years has gone above and beyond 
to further the aims of CAMRA. It could be a 
publican, brewer/producer, pub/club champion, 
or a campaigner for beer, cider or perry for 
example.

More information and a nomination form can 
be found at: https://camra.org.uk/50-years/golden-
awards/

www.camra.org.uk

Today in Britain there are over 2,500 breweries, most of 
whom brew an ever-changing range of different beers.  
On the bar of any decent pub, or shelves of a good bottle shop 
or supermarket beer aisle, the choice can be overwhelming. 
The design of a beer label, pump clip, bottle or can has to  
do a lot of work to stand out, get noticed, and suggest to  
the thirsty punter that here is a beer they will enjoy.

In this lavishly illustrated book, acclaimed beer writer  
Pete Brown traces the history of beer label design back to 
the UK’s first-ever trade mark and beyond. He explores the 
conventions of successful beer design (and how they are  
now being shattered) and explains the tricks and secrets of 
great design in a compelling and highly readable narrative.

Ask any beer lover why they choose the beers they drink, and they’ll 
tell you it’s all about the taste. That may be true, but you need to 
see a beer and order it before you can find out what it tastes like.

£15.99

http://shop.camra.org.uk
https://camra.org.uk/volunteers-area/
https://camra.org.uk/50-years/golden-awards/
https://camra.org.uk/50-years/golden-awards/


www.awcamra.org.uk

8

At the time of writing, all of the pubs 
and restaurants within our branch area 
are still under Level 4 restrictions, 
with just a handful providing 
takeaway services. We've tried to 
keep up-to-date listings on our branch 
website at www.awcamra.org.uk as 
well as in WhatPub. 
We've still included the map of all pre-COVID 
real ale outlets at the back of this magazine 
- at this stage it is still uncertain as to when, 
and even if, all our establishments will reopen 
fully - all we can do at present is ask that you 
support your local outlets when they reopen, if 
you feel it safe to do so. It continues to be a real 
struggle for them to survive financially.

The Clashwhannon at Drummore is changing 
ownership soon, with the new owner intending 
to keep their fantastic range of real ales down 
the Rhins of Galloway.

One other major change relates to last year's 
Branch Pub of the Year, the Steam Packet Inn, 
Isle of Whithorn - no stranger to these pages!

The Steam Packet Hotel Co Ltd, run by Alastair 
Scoular, has merged with No. 1 Fleet Street Ltd. 
which was set up by Callum and Toni Harvey in 
Gatehouse of Fleet two years ago and rapidly 
gained a fantastic reputation for food and 
service. They became the top rated restaurant 
in the area on TripAdvisor with high quality 
cooking focusing on fresh produce and local 
suppliers. 

Callum and Toni have considerable experience 
in the trade and will be taking over the day to 
day running of the business. Alastair will still be 
involved, looking after the bar and the cellar but 
will be spending more time on expanding the 
Five Kingdoms Brewery and other projects. 

The Steam Packet closed for a major 
refurbishment on 4th January and is due to 
open very soon. The roof, bedrooms, bar and 
dining room are all being refurbished. Their 
updates online look fantastic (a selection 
of photos are shown opposite) and we look 
forward to being able to visit this great outlet 
once again in the coming months.

Local Pub News

http://www.awcamra.org.uk
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Some pubs are taking the 
opportunity to have a spring 
clean, or update their interior 
decor including the PHT in 
Lamlash which has a new inside 
mural! They are also delighted 
to have received a grassroots 
music venue stabilisation grant 
this week of £30,000 to keep 
us alive. They are very proud 
to have been considered up 
there with some of the big 
names in the provision of live 
music. So far, 85 venues across 
Scotland have received a total of £6.2m through the Scottish Government’s Grassroots Music 
Venues Stabilisation Fund delivered by Creative Scotland. Grassroots venues are where talented 
musicians test and perfect their original material, where careers are borne and local scenes have 
their deepest roots. More info on the awards can be found at www.creativescotland.com/what-we-do/
latest-news/archive/2021/02/funds-reach-grassroots-music-venues

On Wednesday 3 March the Chancellor @RishiSunak will deliver the Budget 
and we want pubs to get the support they need to reopen and thrive – help  
@CAMRA_Official and send a message on Twitter to the Chancellor saying why 
#PubsMatter to you!

#PubsMatter to local communities and will be part of the social 
and economic recovery from the COVID pandemic – if you 
agree, take part in the #PubsMatter campaign on social media 
and share your own message with why #PubsMatter to you!

https://www.creativescotland.com/what-we-do/latest-news/archive/2021/02/funds-reach-grassroots-music
https://www.creativescotland.com/what-we-do/latest-news/archive/2021/02/funds-reach-grassroots-music
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We'd love to hear from breweries and pubs with any news snippets, events, awards etc.  
Send your info to fullpints@awcamra.org.uk

Brewery News
Ayr Brewing Company – The brewery was 
one of the companies selected to provide 
beer for the Royal Bank of Scotland's Six 
Nations Championships Virtual Rugby Events. 
They've also been expanding their shop with a 
great selection of craft beers from the likes of 
Cloudwater, Brew York and New Bristol. Free 
local deliveries available, and courier for the 
rest of the UK. www.ayrbrewingcompany.com

Arran Brewery – Most production at present 
is geared towards building up bottled stocks 
of Arran Blonde, but most regular beers are 
available from the newly relaunched website / 
online shop. The brewery has received a Green 
Regeneration Grant from the Government 
to reduce waste at the site, which they've 
invested into a new Growler filling station to 
offer takeaway beer from the shop at Cladach, 
Brodick - hopefully that will be brought online 
in the late Spring. Whilst having a tidy out, a 
number of old and original bottles from the 
early days of the brewery were discovered.  
Do you recognise any of them?  
www.arranbrewery.co.uk

Seagate Brewery, 
Lamlash, Isle of Arran - 
The new nanobrewery is 
currently just supplying 
the island with local 
orders after a short 
period of online orders 
before Christmas, but 
hopes to resume off-
island deliveries once 
restrictions are eased. 
www.seagatebrewery.co.uk 

Five Kingdoms Brewery – Still brewing at 
capacity with plans for further expansion. 
Looking at growing more of their own hops in a 
local walled garden, with support trellises being 
erected in recent weeks. Alastair is continuing 
to provide free local deliveries to Ayrshire 
customers periodically, along with occasional 
forays over towards Dumfries and Newcastle - 
keep an eye on their facebook page for the next 
delivery dates. www.fivekingdomsbrewery.com

http://www.awcamra.org.uk
mailto:%20fullpints%40awcamra.org.uk?subject=
http://www.ayrbrewingcompany.com
http://www.arranbrewery.co.uk
http://www.seagatebrewery.co.uk
http://www.fivekingdomsbrewery.com
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COMING SOON:
A new nanobrewery is being set up in Irvine 
with links to a couple of our CAMRA branch 
members. COAST Brewery have applied for 
planning permission from North Ayrshire 
Council for their 500L kit – so watch out for 
news about that over the coming months.

The Portpatrick Brewery has finally received 
planning permission for its new location in 
Kirkcolm, albeit with some conditions attached 
- production of some bottle-conditioned ales 
is hoped to be started in the not-too-distant 
future.

Just outwith our area, another brewery is 
planned near to Langbank. Dargavel Brewery 
has applied for planning permission to the local 
authority.

Bute Brewing Company in Rothesay is being 
resurrected, with plans to relocate the brewery 
to the new Bute Yard multi-use space in the 
town this summer.

For listings and updates on breweries around 
Scotland visit www.brewedinscotland.co.uk.

Pages 12-14 have some more of our members' 
beer buying tales during lockdown.

NEAR NEIGHBOURS:
Kelburn Brewery in Barrhead is still selling 
beers online and also can be collected from the 
brewery. www.kelburnbrewery.com

Strathaven Ales are also selling online with 
Click & Collect and local deliveries.  
https://www.facebook.com/StrathavenAles/

Sulwath Brewery in Castle Douglas is also 
selling online and carrying out regular local 
deliveries. https://www.sulwathbrewers.co.uk/

There are several breweries and shops in and 
around Glasgow providing ales and deliveries 
including Simple Things Fermentations, Jaw 
Brew, Overtone, Glasgow Beer Works, Grunting 
Growler and The Wee Beer Shop to name a few.

AND FINALLY:
A reminder that CAMRA has their Brew2You 
app which allows you to order beer from all 
around the country. It's free for any pubs and 
brewers to join and use, giving them potentially 
invaluable extra sales. Since its launch in May 
2020 it has generated over £150k to local 
businesses around the UK. 

It's available for iOS and Android, as well as 
online at https://brew2you.co.uk.

Digital beers
Whilst we encourage folk to score beers 
using WhatPub and to use the Brew2You 
app to order beers, there are other 
online sources and apps for scoring and 
researching pubs, breweries and beers, 
including RealAleFinder, Untappd and Ratebeer 
whilst supping away at your pint.

The latter website/app creates awards each 
year and Newbarns Brewery in Edinburgh 
came second in the World's Best New 
Brewer category for 2020 and there are 
other Scottish mentions in some of the 
other categories. 

You can view their full range of awards at  
www.ratebeer.com/ratebeerbest/2020

https://www.brewedinscotland.co.uk
https://www.kelburnbrewery.com/
https://www.facebook.com/StrathavenAles/
https://www.sulwathbrewers.co.uk/
https://brew2you.co.uk
https://whatpub.com/
https://brew2you.co.uk/
https://www.realalefinder.com/
https://untappd.com/
https://www.ratebeer.com/
https://www.ratebeer.com/ratebeerbest/2020
https://brew2you.co.uk/
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What's Yours Then?
Since the first lockdown back in March 2020, many of us have changed our 
drinking and buying habits, having been unable to visit pubs for a quick pint. 
Some folk have been buying from local breweries as well as online and from 
supermarkets. Following the popularity of this section in the last edition, 
here's a few more Ale Tales written by our members as to what they've been 
drinking during the continued lockdown.

Alex Burt, East Ayrshire Social Secretary
During the initial lockdown, my beer purchases were limited to what was 
available in the supermarkets but thankfully there was a good selection 
available, in particular the bottle-conditioned St Austell Proper Job and 
Marston’s Pedigree.
 
In addition to not being able to go to a pub for a pint, there was the problem 
in that socialising was difficult, as well as being severely restricted. To 
overcome this I, along with three friends, all CAMRA Members, held, and 
indeed currently continue to hold, a Virtual Pub every Saturday afternoon. 
Initially via a WhatsApp video call but latterly via Zoom.

Back to the beers, a 
couple of crates from 
Ayr Brewing Company 
were ordered comprising 
Otto & Griselda, Leezie 
Lundie, Burning Gull 
and Complicated Maisie. 
Going further afield, 
crates were ordered, and 
continue to be ordered, 
from the Five Kingdoms 
Brewery, Isle of Whithorn, 
consisting of McGregor’s Mild, Dark Storm Stout, Captain Morrison’s IPA, 
Such is Life NEIPA, Bitter X Blonde, Wee McAsh Bitter, Summerisle, Rebus 
and Bright Idea. Although stout is not my favourite style of beer, I am 
enjoying the Dark Storm Stout.
 
Back to the supermarkets, I obtained some bottles of Worthington’s White 
Shield and I am pleased to note that it is presently available in my local 
supermarket. A definite plus point given the current restrictions on travel!
At the end of the year, going yet further afield, I ordered a couple of crates 
from the WooHa Brewing Company, Kinloss, comprising Rauch & Roll Porter, 
Hop Pinata IPA, Northern Mischief Lager and Hello Friday Session Pale Ale, 
all bottle-conditioned.

I will continue to support the breweries by ordering crates from them but, no 
doubt like everybody, look forward to the pubs re-opening at some point this 
year.

http://www.awcamra.org.uk
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Stuart McMahon, Editor
Since the last edition, I've continued to have some purchases from both Ayr 
Brewing Company and Five Kingdoms, the latter coming with free delivery 
when Alastair was on one of his Ayrshire 'delivery 'tours' (Ayr also do free 
local deliveries). My home-made cider has turned out not too bad - a wee bit 
sharp and sour, but it's drinkable!

On the minicask front, I've enjoyed 5 litres from Milestone Brewery near 
Lincoln - Cromwell's Bitter (4.4%) and Rich Ruby (4.5%); from Windswept 
Brewery in Lossiemouth - APA (5%) and Blonde (4%); and from Fyne Ales near Cairndow - 
Highlander (4.8%) and Vital Spark (4.4%).

There's been a few supermarket purchases - mainly Worthington's White Shield (8-pack available 
from bigger Sainsbury's stores for £13) and Timothy Taylor's Landlord. Before Christmas I 
managed to order a gift box from our newest brewery in the branch area - Seagate Brewery in 
Lamlash. The beers were all decent, although one was extremely lively when opened!

I also took out a subscription to Beer52 before Christmas, with the first order of 10 beers 
delivered for only the cost of delivery. That box had a selection of Polish beers, and subsequent 
boxes have had a selection of beers from Melbourne, Australia and a range of UK beers. The 
selections are good and varied, but I'm currently undecided whether to continue with the 
subscription. 

A final purchase was a box of beer from the Black Isle Brewery near Inverness, which was 
themed for Burns' Night and had a couple of barrel aged beers and a nice glass included.
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Ian Martin, Clubs Officer
COVID year on, new routines and new beers being consumed at home.
Since my last article my wife is now a joint CAMRA member, she has done an 
online Christine Cryne Tasting course as well as a new beer styles one, and 
joined me on the 20th February doing the online Manchester beer festival 
Cider tasting.

Most recently I have again bought great beers from Durham Brewery, my all 
time favourite of Fuller's ESB, and a great selection from Overtone Brewery, 
Glasgow. From East London Brewery a stunning Imperial Stout to lay down 
for a few years plus their Pale Ale, and excellent bitter; a mixed case from 
Cronx Brewery in Croydon, and of course Dark Storm and Such is Life from 
Five Kingdoms. 

My beer cellar is looking great, I am enjoying drinking beers at my own pace 
(in fact I am drinking less beer at home and as they are either cans or bottle 
conditioned, I am reasonably sure I'm not having to send them back unlike 
cask beers in some pubs) also I am not having to rush to get public transport 
or hang about in the rain.

I have also made a decision not to renew my Personal Licence to sell alcohol. 
As I am no longer involved with a club bar I cannot justify paying the £165 
and using my licence for CAMRA events. It is perhaps time that CAMRA 
linked with accredited training course providers (NVQ/SVQ) for the Personal 
Licence and those that wish to do it could at a reduced cost as I can possibly 
see smaller CAMRA events taking place in the future. 

Remember that it is mandatory for anyone selling/serving alcohol to the 
public to have completed a site specific two-hour basic training provided by 
a person who possesses a personal licence and this training cannot be used 
at different locations.

http://www.awcamra.org.uk
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GETTING AROUND

Listed below are some  
useful contact details for  
transport providers in our Branch area.

STAGECOACH WEST SCOTLAND  www.stagecoachbus.com
Tel: 01294 607007 (Ardrossan)
 01292 613500 (Ayr) 
 01776 704484 (Stranraer) 
 01770 302000 (Arran)
 0345 121 0190 (Disability Helpdesk)

SHUTTLE BUSES  www.shuttlebuses.co.uk
Tel: 0800 072 0373 

McGILL'S BUSES  www.mcgillsbuses.co.uk
Tel: 08000 51 56 51

SCOTRAIL  www.scotrail.co.uk
Tel: 0344 811 0141

CALEDONIAN MACBRAYNE  www.calmac.co.uk
Tel: 0800 066 5000

TRAVELINE SCOTLAND www.travelinescotland.com

AYRSHIRE and

WIGTOWNSHIRE

Ale Trails using public transport are available 
to download from our website at  

www.awcamra.org.uk

Every CAMRA branch adheres to CAMRA’s 
privacy policy. Within our branch we use 
a centralised communications tool for 
sending out our monthly emails to our 
branch members. 

However, for certain aspects of our work, 
for example, the beer festival, we will 
occasionally need to contact folk directly 
by way of having a ‘legitimate interest’. 
Any communications from our branch will 
contain details of how to unsubscribe from 
the emails if that is your desire. However, 
our hope is that as a member of CAMRA, 
you value the information that is sent to 
you, and that it is useful, particularly at 
branch level. If it isn’t, then please talk to us 
in the first instance so we can understand 
your concerns.

You can check your email address is correct 
at www.camra.org.uk. Log in using your 
memebrship details, and select 'Edit your 
membership information'.

https://www.stagecoachbus.com/
http://www.mcgillsbuses.co.uk
http://www.scotrail.co.uk
http://www.calmac.co.uk
http://www.travelinescotland.com
http://www.camra.org.uk
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Beer Duty, and why it 
should bother you...
Well, 2020 certainly was… something, wasn’t it? 
Hopefully you all stayed safe and managed to 
pull a fun festive period out of the bag at the last 
hour – with or without delicious Arran Beer, of 
course. I’d like to start 2021 on a positive note, 
being the cheerful guy that I am‡, but unfortunately 
dark clouds are already on the horizon for small 
breweries in the UK.

Last year was a devastating year for the 
licensed trade on the whole – pubs & bars 
were badly hit by the lockdown restrictions 
in Easter, Summer & Christmas (the most 
profitable periods of the year, no less), which 
has a knock-on effect to the breweries who 
supply them. Losing your route to market is 
debilitating for most businesses, beer or not. 
We’re entering 2021 with a fresh round of 
lockdowns, so it stands to reason that it will 
be a long while before the cask beer market 
comes back to pre-pandemic levels (if it ever 
does). Which unfortunately leads us to the 
tricky question of Beer Duty.

(NB From this point onwards, I’ll be getting into 
the subject of tax and production costs, which 
isn’t exactly a thrill ride at the best of times; I’ll 
also be covering it at a level that scarcely does 
it justice. The best write ups on this subject are 
found at https://beernouveau.co.uk/sbdrc-siba-the-
financial-effects-of-changes-to-sbr/ and at https://
beernouveau.co.uk/sbdrc-yet-again-the-holistic-
approach/, massive thanks to Steve at Beer 
Nouveau for doing the hard work.)

If you’re a CAMRA member, you’ll probably be 
aware that the UK has one of the highest rates 
of Beer Duty (tax) in Europe – 3 times higher 
than the EU average, 11 times higher than 
Germany or Spain. In consumer terms, every 
time you buy a pint of Arran Blonde, you’re 
paying 54p in tax in the UK, vs 18p on the 
same pint in Italy, or 5p in Germany. One of the 
biggest expenses in running a brewery is the 
tax component – we pay a monthly bill straight 
to HMRC based on how much beer we sold, 
and at what strength it was packaged.

A small mercy 
of the UK 
Revenue & 
Customs 
system is 
something 
called Small 
Brewers Duty Relief (“SBR” from herein). 
SBR was introduced in 2002 after decades 
of lobbying by the Society of Independent 
Brewers – and it led directly to the vibrant 
brewing scene within the UK as it now stands. 
SBR gives breweries a 50% relief on Beer Duty, 
provided they’re producing less than 5,000 
hectolitres (hl) per year – i.e. microbreweries. 
This relief makes competition possible – 
microbreweries simply don’t have the economy 
of scale on their side to allow them to compete 
with large established regional breweries on 
equal terms, but with a 50% reduction in the 
tax rate on beer, it at least makes competition 
possible.

Above the 5,000hl mark, the relief tapers off 
as your annual production increases, up to the 
level of 60,000hl – wherein all relief ceases, 
and you pay the full rate of duty. The idea, 
again, is that the level of relief decreases as 
your brewery’s economy of scale increases. In 
practice, however, this has led to the 5,000hl 
mark being seen as something of a cliff edge 
for successful breweries. Without very careful 
planning and management, you can see 
your raw production costs (your monthly tax 
bill!) increasing dramatically. The argument, 
essentially, is that you’re punished for being too 
successful.

By Craig Laurie, Brewer, Arran Brewery

‡ That’s a lie, I’m not.

Craig Laurie

http://www.awcamra.org.uk
https://beernouveau.co.uk/sbdrc-siba-the-financial-effects-of-changes-to-sbr/
https://beernouveau.co.uk/sbdrc-siba-the-financial-effects-of-changes-to-sbr/
https://beernouveau.co.uk/sbdrc-yet-again-the-holistic-approach/
https://beernouveau.co.uk/sbdrc-yet-again-the-holistic-approach/
https://beernouveau.co.uk/sbdrc-yet-again-the-holistic-approach/
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Enter the Small Brewers Duty Reform Coalition 
('SBDRC', I’m so sorry for all these acronyms). 
They argue that the current system of tapered 
relief unfairly affects small-to-medium sized 
breweries, and would be better served by the 
following:

• Lowering the level at which brewers can 
receive the maximum 50% relief to 1,000hl

• Raising the upper level for relief to 
200,000hl

• Excluding export sales from breweries’ 
volume until combined domestic and export 
production exceed 200,000hl

On one hand, yes – this stops the “cliff edge” 
effect above the 5,000hl mark.

But in practice, this represents a potential 
death blow to all small and medium sized 
breweries in the UK, organised by a coalition 
of large regional breweries. What these 
'reforms' would do is substantially increase 
the production costs of all breweries that are 
supplying beer outside of a small local market, 
but who don’t have the economy of scale to 
compete. For perspective, here at Arran, our 
average annual output is ~2,500hl – which 
currently entitles us to a 50% reduction in our 
duty rate, and allows us to employ a small team 
of 6 full time staff. With these “reforms”, our 
duty rate would increase instantly, to the same 
rate as if we were producing 9,000hl in the 
current system, but without the profitability 
we would have at that level. More tax on lower 
profits. 

By contrast, if we were producing 20,000hl per 
year, the 'reforms' would lower our duty rate 
to that of a brewery producing 15,000hl in the 
current system. Lower tax on higher profits. 
Can you see why these reforms are favoured 
by large regional breweries? They stand to 
gain significant financial advantage, while 
simultaneously kneecapping the ability of small 
competitors to compete with them.

It’s not a given that the 'reforms' will be made 
into law, but it looks very, very likely – large 
regional breweries tend to be generous political 
donors, and the SBDRC are composed almost 
entirely of large regional breweries. Hopefully 
more focus on the impact these 'reforms' 
would have on your favourite breweries (most 
of us are screaming bloody murder about it!) 
will make it more unlikely to pass.

I’m all in favour of a reform to the Beer Duty 
system; it’s hard to argue that the brewing 
industry in 2021 is the same as it was in 2002 
when the reforms were first introduced. 
But I can’t support reforms that will force 
us to either increase our prices, reduce our 
workforce, or cheapen our beer. And neither 
should you.

Happy New Year!

Craig Laurie
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Enjoying  
your beer?  

It could be  
under threat
The Government are set to 
raise the amount of tax paid 
by some small independent 
breweries in the UK, putting 
local beers at risk. 

For more information please visit  
siba.co.uk/sbr and  
camra.org.uk/sbr

Petition by

To protect small  
breweries and  
the beers they 
make, sign the  
petition here:  
 

http://www.awcamra.org.uk
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From our  
Regional Director
Hopefully, we are coming to the end of our 
second (or Third) lockdown very soon, we have 
heard that schools and non-essential retail will 
start to open in phases from now. The question 
is, as ever, how will this affect Pubs, Clubs and 
Restaurants?

I’m sure you will have seen 
the frankly questionable 
study recently from Stirling 
University* which could almost 
have been written by our 
respective governments! The 
core claim in this report is that 
none of us can be trusted after 
any alcohol to obey rules on 
social distancing. Speaking 
personally, I doubt the validity 
of this research having seen, 
for example, McDonalds 
in Harrogate packed with 
people, but that’s ok! (essential 
business trip!)

CAMRA is doing its bit 
to dispel this theory and 
is backing the hospitality 
industry where it can. We have 
lobbied our MPs, MSPs and 
MIAs and we still are. We are 
lobbying our MSPs to defeat 
the Conservative group's 300+ 
changes to try and dilute the 
Tied Pubs Bill at Stage 2. We 
have started lobbying for the 
upcoming national elections 
with some focus changes 
to planning legislation that 
allows pubs to be redeveloped 
without formal consent. 

Over the past year we have 
lobbied for a freeze on Rates 
for hospitality, which has now 
been extended for 2021. 

In Stormont, NI CAMRA 
with Paul Edgeworth and 
Tom Stainer's support, are 
active in the current sessions 
on changes to the archaic 

licensing laws in the province 
and have given evidence in the 
Assembly.

We are aware that the ongoing 
lockdown has cost the 
hospitality industry dearly, with 
a reported 20% of licensed 
premises facing closures – 
equivalent to 55,000 pubs 
across the UK. 

Now that the pandemic is 
on the decline, in most areas 
we are asking when the pubs 
will re-open, not for drinks 
outside in the cold, but for 
opening inside to allow us to 
socialise again and rebuild our 
communities - and obviously 
to have some good real ale, 
cider & perry as well!
In Scotland, First Minister 
Nicola Sturgeon previously 
said that pubs and restaurants 
will not reopen ‘imminently’, so 
there may still be a long way 
to go.**

In Northern Ireland, First 
Minister Arlene Foster has not 
yet indicated when restaurants 
and pubs will open following 
the latest lockdown extension. 
Colin Neill, Chief Executive of 
Hospitality Ulster, said he does 
not believe the hospitality 
sector will be allowed to 
reopen on March 5, which is 
when their lockdown is due to 
end. So it looks like St Patrick’s 
Day may be another low-key 
event.

Whatever happens in the short 
term I will be encouraging our 
members to support pubs 
and breweries where possible 
by supporting their click and 
collect or delivery schemes. 
We know there are hundreds 
of pubs out there that are now 
on their knees, let’s all hope 
we will have an industry to 
support when this madness 
ends.

Joe Crawford,  
CAMRA Scotland & Northern Ireland 
Regional Director

Email: rd.scotlandni@camra.org.uk

*https://www.stir.ac.uk/news/2021/february-
2021-news/new-study-questions-whether-
pubs-can-effectively-and-consistently-
prevent-covid-19-transmission-risks-/

** [ED] - A roadmap has now been issued 
indicating the end of April at the earliest for 
hospitality to reopen in a limited way.

Staggs Bar, Musselburgh 
providing takeaway services

mailto:rd.scotlandni%40camra.org.uk?subject=
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Life on the National Executive!
At present we are privileged that we have two Scottish members on CAMRA's 
National Executive - the body of volunteers elected by you each year to 
oversee the running of the organisation. On this page and next, we'll hear from 
Jonathan Kemp (Glasgow & West of Scotland Branch) and Sarah Crawford 
(Kingdom of Fife Branch) about their remits and experiences on the National 
Executive (NE) so far.

The last year has been very 
difficult. Things we have taken 
for granted – pubs, festivals, 
even meeting up with friends 
– all stopped suddenly, and 
we still don’t know when, or if, 
things will get back to normal.

The pandemic has substantially 
changed my experiences as a 
national director of CAMRA. 
Beforehand, the role involved a 
great deal of travel – quarterly 
National Executive/Regional 
Directors meetings, national 
committee meetings and 
other regional meetings. This 
has given me the chance to 
speak to CAMRA members 
throughout the UK. I was also 
fortunate enough to attend 
parliamentary receptions at 
Holyrood and Westminster. 
Although we have adapted 
(see below), I think we lose 
something in not having face-
to-face meetings – and the 
opportunity to chat in the pub 
afterwards!

I have always been interested 
in beer festivals – with this 
background, I was appointed 
to the Festivals Committee 
(now the Events Committee). 
In “normal” times, festivals are 
highly important to CAMRA 
– as a campaigning resource, 
an income generator and as 
a means of recruiting and 
activating members, and 
provide the foundation for 
all of our other campaigning. 
Despite restrictions that have 

caused us to cancel all face-
to-face meetings and festivals, 
thanks to our dedicated 
volunteers and head office 
staff, a number of virtual 
events (including the GBBF, 
GBBF – Winter and Manchester 
Beer and Cider Festival) have 
taken, or are scheduled to take 
place.

Moving on, it is clear that 
festivals will not simply be 
able to resume as if nothing 
has happened. There may 
well be restrictions that will 
impact on what we can do. 
One of the main challenges the 
Events Committee will have is 
to provide a viable framework 
for the resumption of festivals. 
This provides us with a great 
opportunity to refresh our 
offering, and I hope that all 
festival committees will take 
the opportunity to think about 
what changes they can make 
to ensure that the customers 
will return, be comfortable, 
and will want to return to other 
festivals.

I have been hugely impressed 
by the way in which CAMRA 
has reacted to the pandemic. 
It is clear that the recent 
governance review has 
resulted in an organisation 
that is able to react quickly to 
ever changing circumstances. 
In particular, the work our 
campaigning team has done to 
mitigate the worst effects of 
lockdown. I know that it is not 

“exciting” to email MPs/MSPs, 
but it does make a difference, 
and I would urge everyone 
to do so when asked. I think 
that the pandemic provides 
us with opportunities, rather 
than challenges. We can meet 
virtually; we can orchestrate 
campaigns; we can support 
breweries and pubs. 

As a director of CAMRA, this 
year has been a challenge. 
The NE have had to make 
difficult decisions to ensure 
the survival of the Campaign. 
We are celebrating our 50th 
anniversary – there is no 
reason why we won’t be 
celebrating 50 more.

Jonathan Kemp, 
CAMRA National Executive member

Email:  
jonathan.kemp@camra.org.uk

JONATHAN KEMP:

http://www.awcamra.org.uk
mailto:jonathan.kemp%40camra.org.uk?subject=
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Life on the National Executive!
SARAH CRAWFORD:  
I’d rather stay home in Kirkcaldy. Well, maybe Fife, as there’s not 
much going on in the Lang Toon…

When Lockdown 1.0 was imposed back in March 2020, I was naive 
in thinking that it wouldn’t be for long. The world will be back 
to normal soon and we will see all of our CAMRA friends at the 
National AGM in a month or so. I had visions of seeing friends from 
my old region (Greater Manchester) and from Scotland and having 
a jolly good weekend in the Members' Bar. I envisioned spending a 
wonderful weekend with my husband, being able to have a pint with 
the person that inspired me to join CAMRA – Brian Gleave from Wigan Branch – and hopefully 
celebrating my election win. Well as Meatloaf hypothesised, two out of three ain’t bad.

When I heard I had been successful in the election to CAMRA's National Executive (NE), I was in 
my pyjamas and I’m pleased to say it’s been a theme through my first year on the NE. Did I expect 
to travel a total of zero miles in a year to attend the strategic meetings of a national organisation? 
No. Did I think that I would be able to attend these meetings mostly from the comfort of my 
home? No! Did I think that these online meetings could last in excess of 5 hours with only a 
30-minute break? No!!

So, we’ve been running online only for almost a year now. I’m still learning about the functionality 
of TEAMS (they keep bl**dy changing it!). When we're ‘allowed out’ again, should we go back to 
how it was? I’m going to suggest not. Why I hear you ask? Do you 
not think the Campaign for Real Ale should have meetings in pubs? 
Well yes, we should support pubs. But does dragging people up 
and down the country make for better meetings? Are people more 
productive after getting off an 8-hour train journey for a 3-hour 
meeting in London, knowing they have to leave at a specific time in 
order to catch their return transportation home, which will inevitably 
be delayed? No, they are not! Are they more productive when their 
‘commuting time’ is dictated by how long their computer takes to 
load TEAMS, I’m tempted to say yes!

As well as attending NE meetings, I am the Deputy chair of the Commercial and Communication 
Committee. Over the year we have worked with Publishing Advisory Group to come up with a plan 
for the GBG this year. A digital strategy group has been set up to help CAMRA remain relevant 
in the digital world. We’ve also worked with the 50th Anniversary Sub-group to develop the 
merchandising offerings for the anniversary celebrations. Brew2You was launched as well as the 
CAMRA podcast, both of which are proving popular.

Not travelling to meetings through 2020 has given me something 
that can not be bought. I’ve been given the gift of time. I’ve been 
given the time to explore my local area, and for a few months, 
I was given the opportunity to spend time in our local pubs, 
something that I missed out on when we were away every other 
weekend at CAMRA meetings. I'll be honest, the lockdown, for me 
at least, has been great!

Sarah Crawford, CAMRA National Executive member 
Email: sarah.crawford@camra.org.uk

mailto:sarah.crawford%40camra.org.uk?subject=
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Cider and Perry News
The past year has seen a huge increase and interest in 
Cider and Perry. CAMRA has a cider and perry Facebook 
page at: www.facebook.com/camracider.perry as well as being on 
Twitter at Twitter: twitter.com/CAMRA_APPLE

CAMRA'S LEARN AND DISCOVER 
ZONE
Alex Metcalfe is our Learn and Discover Manger. 
You might have met Alex at a Festival in the
Learn and Discover Zones at larger events. 
Alex has moved online and commissioned 
content for CAMRA's website. The online Learn 
and Discover zone has been welcomed. Some 
notable cider and perry highpoints are:

Gabe Cook, The Ciderologist has created a 
Cider timeline for us: camra.org.uk/learndiscover/
discover/cider-timeline/

In this first instalment of his series, of three, on 
how cider is made Gabe Cook takes us on a 
short tour of cider producing regions: camra.
org.uk/learn-discover/learnmore/learn-more-about-
cider/how-cider-is-made-part-1-fruits-and-orchards/

In this video guide, Alison Taffs outlines the 
principles behind matching food with
different types or styles of cider. camra.org.uk/
learn-discover/learn-more/learn-moreabout-cider/
cider-and-food-pairing/

Susannah Mansfield has developed this video 
guide on Cider Quality to encourage drinkers 
to think about all aspects of the cider drinking 
experience:
camra.org.uk/learn-discover/learn-more/learn-more-
about-cider/cider-quality/

OTHER ITEMS OF INTEREST:
Pomona Winners:
• Elizabeth Pegler for developing the social 

enterprise Local Fox Cider – a project 
that combines Cider production with food 
waste reduction and volunteer upskilling to 
create a fine product that benefits the local 
community. camra.org.uk/press_release/local-fox-
cider-wins-top-award-for-making-a-difference/ 

• Simon Gibson for creating interactive mixed 
Cider boxes during the lockdown restrictions 
and complimentary private tasting sessions 

to help people 
across the country 
not only learn about Cider and Perry 
production but try their hand at blending 
the product. camra.org.uk/press_release/
cider-producer-simon-gibson-wins-top-award-for-
lockdown-excellence/

BBC Countryfile visited Hunts in South Devon 
and the programme aired back in October:  
www.bbc.co.uk/iplayer/episode/m000n81b/
countryfile-south-devon 

If you missed it, Greg Wallace visited Bulmers in 
Inside the Factory aired on 27th December:
www.bbc.co.uk/iplayer/episode/m000qsf3/
inside-the-factory-series-6-1-cider. This is not a 
traditional artisanal cider works, but large-scale 
commercial operation, however it should be 
mandatory viewing!

Orchard and Apple Varieties:
• The Peoples Trust for Endangered Species 

is an excellent resource, and you can get 
involved mapping local orchards too ptes.org/
campaigns/traditional-orchard-project/

• List of apple varieties: http://devon-apples.co.uk/
• Listing some apple varieties and orchard sites: 

www.orangepippin.com/orchards 

Manchester Cider Club established in 2019 by 
Central Manchester CAMRA branch with local
cider producers and enthusiasts is having its 
20th monthly online Zoom meeting in February.
Check out: The Cat in the Glass Events or 
Eventbrite for tickets

Birmingham Cider Club is planned to be  
bi-monthly. Details online.

The Neutral Cider Hotel has quickly become 
one of the largest cider podcasts in the world:
www.neutralciderhotel.com

real cider
& perry
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http://www.orangepippin.com/orchards
https://www.neutralciderhotel.com


23

Spring 2021

HALF

All CAMRA members are reminded  
(and encouraged) to score any real 
ales you may drink in a pub around the 
country at www.whatpub.com.

Normally we would receive around 2,500 scores for 
our local pubs, but because of the lockdowns we've 
only had around 500 over the past year. 

Your scores help our branch select the best pubs 
for inclusion in the Good Beer Guide - each year we 
have to select just 27 pubs from the 70 or so in our 
branch area – this year allocations for every area in 
the guide are dropping by a further 20%.

Once pubs reopen, and you feel safe visiting them, 
beer scores will be all the more important for us as 
we need them to monitor beer quality and identify 
if any pubs may be struggling. 

There are three very simple steps to score beers on 
your smartphone or computer:

1. Sign in to whatpub.com with your CAMRA membership number and password.

2. Select the pub you wish to score.

3. Score your beer using the criteria above, and select the brewery and then the beer and finally 
hit the Submit button. 

If scoring a pub with a very low score (0 or 0.5) it would be helpful to include some comments 
why that score has been given. Also, whilst on whatpub.com, if you notice any errors in the content 
of the listing please submit an update.

Beer Scoring HOW TO SCORE A BEER
0 Should only be used if no cask 

ale is available.
0.5 - 1 
POOR

Beer is anything from barely 
drinkable to drinkable with 
considerable resentment.

2 
AVERAGE

Competently kept, drinkable pint 
but doesn’t inspire in any way.

3 
GOOD

Good beer in good form. You want 
to stay for another pint and may 
have the beer again

4 
VERY GOOD

Excellent beer in excellent 
condition. You stay put!

5 
PERFECT

Probably the best you are ever 
likely to find. A seasoned drinker 
will award this score very rarely.

https://whatpub.com
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In the 30th year of its life after being founded by 
CAMRA and other like-minded European beer lovers, 
the European Beer Consumers Union (EBCU) still 
aims to be the voice for European beer drinkers.

Like many other organisations, however, EBCU plans continue to 
be restricted by further waves of the pandemic. Our Anniversary 
Year ambitions have been hampered but we are still hopeful 
some celebrations can take place before the year ends.

Consequently, the 62nd Plenary meeting was held virtually. 
At this meeting, Delegates supported CAMRA proposals to 
modernise and improve the effectiveness of the EBCU by setting 
up a Working Group (WG) to progress this aspiration. This 
consists of two Executive members and four national Delegate 
representatives. It meets once a month under my chairmanship, 
and I am pleased to report some progress is being made.

The main points being considered by the group are as follows:

1. Agreeing Mission and Vision Statements

2. Setting clear campaign priorities and improving value for 
members

3. The future structure of EBCU including its establishment as 
a legal entity

4. The role of the Secretariat

Other issues discussed, aimed at enhancing EBCU’s performance, include a social media policy, 
potential collaboration with CAMRA’s Learn & Discovery programme, a roll out of in-house 
seminars, incorporation as a not for profit organisation plus all that entails and a new Service Level 
Agreement between CAMRA and EBCU covering the Secretariat arrangements.

The WG plan is to put forward recommendations to the 63rd Plenary in April. If approved, the 
following six months will involve the implementation of the recommendations. One thing that 
has become obvious over the past year is the benefits and savings of virtual meetings. Although 
perhaps not so much fun as networking, it looks 
as if they are here to stay. 

There is still much work to be done and future 
progress hangs on the outcome if EBCU is 
to remain relevant to the issues of concern 
to European beer consumers. I am confident, 
however, that progress will be made. 

Ray Turpie 
EBCU Executive, Spring 2021.

EBCU Round-Up

CAMRA MEMBERSHIP COUNTS
Campaigning for pubs, pints and people since 1971.

We’re leading the fight to keep pubs alive and thriving in every community, 
serving a broad selection of quality ales and ciders.

Pulling Together 
Our cross-industry campaign supports 
pubs, clubs, taprooms, breweries and 
cider makers through the COVID-19 
crisis. They need your support now 
more than ever. We are campaigning 
on their behalf and providing resources 
to help them survive. This includes 
promoting Cheers for Choice to 
ensure beer stocks in reopened pubs, 
Brew2You and Save our Pubs.

Speaking up for pubs, clubs,  
brewers and cider makers
CAMRA is at the forefront of lobbying 
for better support, and against unfair 
restrictions during the Coronavirus 
pandemic. We support a cut in beer 
duty on draught beer served in 
pubs to ensure fair competition with 
supermarkets and changes to the 
Business Rates system to end the 
unfair burden on pubs.  

Brew2You  
This digital platform has been a vital 
tool in connecting beer lovers to local 
pubs, breweries and cider makers 
offering takeaway and delivery during 
lockdowns and beyond.

Here’s how CAMRA makes a difference
www.camra.org.uk/campaigns

COVID Campaign ResponseOur Campaigns

Promoting live beer, cider & perry  
CAMRA promotes local, small and 
independent producers. Initiatives include 
LocAle (promoting locally brewed ale) 
and the Real Cider Served Here scheme. 

Helping you save your local  
Our in-depth pub-saving guides for 
England, Scotland and Wales, and advice 
on Assets of Community Value listing 
and Community Pub Ownership, provide 
campaigners with all the tools required to 
save your local, if it is under threat.

Pubs as a force for good  
Pubs play a vital role in tackling loneliness 
and social isolation, foster community spirit 
and encourage social interaction. Research 
commissioned by CAMRA found that 
people with a local pub are happier, have 
more friends and are more engaged with 
their local communities.

Lobbying Government at all levels  
CAMRA members across the UK actively 
lobby their MPs, devolved elected 
representatives and councillors via 
email and social media. Our branches 
talk to politicians about a range of vital 
topics including taxation, regulation and 
consumer choice.

For member benefits visit  
www.camra.org.uk/benefits

If you love beer and pubs,  
CAMRA membership is for you!

join.camra.org.uk

Pub Company Reform  
CAMRA campaigned for over ten years to 
introduce a Pubs Code and Adjudicator in 
England and Wales, to address the imbalance 
of power between pub companies and 
tenants. We continue to make sure tenants 
are treated fairly by pub companies, so they 
can thrive and run great pubs for us to enjoy, 
and are seeking a Pubs Code for Scotland too.

http://www.awcamra.org.uk
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email and social media. Our branches 
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topics including taxation, regulation and 
consumer choice.

For member benefits visit  
www.camra.org.uk/benefits

If you love beer and pubs,  
CAMRA membership is for you!

join.camra.org.uk

Pub Company Reform  
CAMRA campaigned for over ten years to 
introduce a Pubs Code and Adjudicator in 
England and Wales, to address the imbalance 
of power between pub companies and 
tenants. We continue to make sure tenants 
are treated fairly by pub companies, so they 
can thrive and run great pubs for us to enjoy, 
and are seeking a Pubs Code for Scotland too.
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Largs

Fairlie

West Kilbride

Gateside
Lugton

Dunlop
Stewarton
Kilmaurs
Kilmarnock

Sorn

Ayr

Kirkmichael

Maybole

KirkoswaldTurnberry

Bargrennan

Newton Stewart

Garlieston

Bladnoch
Wigtown

Isle of Whithorn

Drummore

Sandhead

Portpatrick

Kirkcolm

Stranraer

Ardrossan

Saltcoats
Irvine
Troon Dundonald

Prestwick

Alloway

Millport
Lochranza

Blackwaterfoot

Brodick
Lamlash

Local Breweries

Towns & villages where 
cask ale is available – 
check whatpub.com 
for outlet details

Arran

Seagate

Ayr

Kelburn

Strathaven

Sulwath

Five 
Kingdoms

Portpatrick
(currently 
mothballed)

Jaw

Not to scale. Reproduced from Ordnance Survey 
map data by permission of the Ordnance Survey 
© Crown Copyright 2021

Full branch info at: www.awcamra.org.uk

Ayrshire & 
Wigtownshire
CAMRA Branch

South Ayrshire

Wigtownshire

East Ayrshire

North 
Ayrshire

Do you know of a pub or club that 
sells real ale and isn’t listed? 
Please let us know by emailing:  
pubs@awcamra.org.uk

Great rates 
to advertise 
in Full Pints

Just £15 for 
1/8 page or 
£30 for 1/4 page

Just £50 for 
1/2 page or 
£90 for full page 

advertising@awcamra.org.uk

This is a map / list of outlets that were 
serving real ale before the current 

COVID-19 restrictions were implemented. 
Given the forthcoming changes to each 

area's status level, please check with 
outlets directly for re-opening times and 

availability of real ale. Details can be found 
at whatpub.com.

February 2021

http://www.awcamra.org.uk
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AYRSHIRE & WIGTOWNSHIRE REAL ALE OUTLETS
EAST AYRSHIRE

DUNLOP
Merito

KILMAURS
Weston Tavern §

SORN 
Sorn Inn

STEWARTON
The Mill House

KILMARNOCK
Brass & Granite 
The Cotton Mill
First Edition C
Wheatsheaf Inn C  

*  CAMRA members have noted that real ale is not 
always available at these outlets.

§  Special offers for card-carrying CAMRA members

SOUTH AYRSHIRE

ALLOWAY
Cambusdoon Sports 
Club

AYR
Abbotsford Hotel
Chestnuts Hotel 
Glen Park Hotel
Tam o’ Shanter

WIGTOWNSHIRE

BARGRENNAN
House O’ Hill Hotel

BLADNOCH
Bladnoch Inn

DRUMMORE
Clashwhannon

GARLIESTON
Harbour Inn

ISLE OF WHITHORN
Steam Packet Inn §

KIRKCOLM
Blue Peter Hotel

WIGTOWN
Craft

NEWTON STEWART
Black Horse Hotel * 
(summer only)
Creebridge House Hotel
Crown Hotel
Galloway Arms Hotel

PORTPATRICK
Crown Hotel 
Harbour House Hotel

SANDHEAD
Tigh na Mara Hotel

STRANRAER
Grapes §
Ruddicot Hotel *

CAMRA members are encouraged to score ales they drink in their local pub, as it assists the committee in considering outlets for inclusion in the 
Good Beer Guide. Please take a few moments to score your beers on whatpub.com if you visit them.

C  CAMRA vouchers accepted
#  Weekends only
	Red - still closed / not reopening

NORTH AYRSHIRE 

ARDROSSAN
Ardrossan Rugby Club 

FAIRLIE
Village Inn

GATESIDE
Gateside Inn 

IRVINE
The Auld Brig C
R&A Sports Bar
Ship Inn * (summer only)

LARGS
J G Sharps
The Paddle Steamer C
Three Reasons
Waterside

LUGTON
Padaro 
(formerly Canny Man) 

MILLPORT
Fraser’s Bar 

SALTCOATS
Salt Cot C  

WEST KILBRIDE
The Twa Dugs 

ISLE OF ARRAN 

BLACKWATERFOOT
Kinloch Hotel 
Blackwaterfoot Lodge

BRODICK
Arran Brewery § C  
Brodick Bar *
Ormidale Hotel
Wine Port 

LAMLASH
Drift Inn (closed 
till Spring 2021 for 
refurbishment)
Pierhead Tavern

LOCHRANZA
Lochranza Hotel

The Smoking Goat
The Twa Dugs
Waterfront 
Wellingtons Bar 
West Kirk C

DUNDONALD
The Auchans

KIRKMICHAEL
Kirkmichael Arms

KIRKOSWALD
Souter’s Inn

MAYBOLE 
Maybole Arms 

PRESTWICK 
Prestwick Pioneer C 

TROON
Harbour Bar *
McKay’s 
Marr Rugby Club #
Number Forty-Seven 
 (was Cheeky Charlies)
South Beach Hotel *

TURNBERRY
Turnberry Hotel (tbc)*

Current Branch Area Pub of the Year
Overall Branch Pub of the Year 2020

Great rates 
to advertise 
in Full Pints

Just £15 for 
1/8 page or 
£30 for 1/4 page

Just £50 for 
1/2 page or 
£90 for full page 

advertising@awcamra.org.uk
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Pints, CAMRA, 
action!
50 years ago a group of real ale heroes got 
together and decided to fight for better beer 
in pubs. Today CAMRA has grown into an 
organisation that champions the great British pub, 
with a passion for real ale still at its heart.

This year, more than ever, we celebrate pubs, pints 
and people – our three key ingredients.

Campaigning is what CAMRA does. From lobbying 
the Government to take action on business 
rates and local volunteers campaigning against 
a possible pub closure, to supporting pubs and 
breweries through the impact of Covid-19. We have 
achieved much in our 50 years, not least a long-
term future for quality real ale and cider, which is 
now readily available across the UK – but there’s 
still so much more we will achieve with your help.  

Join CAMRA
From as little as £26.50*, and be part of the 
CAMRA community today – enjoying exclusive 
member offers and more. Discover everything 
you need to know about brewing and beer with 
fantastic magazines and online resources.

Campaigning for pubs, pints and 
people since 1971
If you love beer or pubs, CAMRA membership is for 
you. We are leading the fight to keep our pubs alive 
and thriving in every community across the country, 
serving a broad selection of quality ales and ciders. 
Your support is vital, and in return we offer you 
everything you need to find the perfect pint and 
the perfect pub anytime and anywhere!

Enter your details and complete the Direct Debit form below and you will receive 
15 months membership for the price of 12 and save £2 on your membership subscription

Glue here

Glue here

C
ut

 h
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 s
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l a

nd
 r

et
ur

n

Pulling together to protect  
pubs and enjoy pints!
People from all walks of life  
join CAMRA, they’re brought  
together by a love of real ale,
the traditions of the great British  
pub, a desire to protect them and more.
Get involved now. Join the CAMRA family today.

*Prices for paying by Direct Debit are correct at time of print.  
December 2020. Please check online for latest prices and concessions  
by visiting camra.org.uk/membership-rates

a year.  
From as  
little as £26.50*
That’s less than a pint a month!

Join today   Direct Debit        Non DD

Single Membership (UK) £26.50 £28.50

Under 26 Membership £18.00 £20.00 

Joint Membership  £31.50 £33.50
(At the same address)

Joint Under 26 Membership £23.00 £25.00

Your details (*all fields compulsory)
Title* ............................... Surname* .........................................................

Forename(s)* ............................................................................................

Date of Birth (dd/mm/yyyy)* ................................................................

Address* ....................................................................................................

.....................................................................................................................

..................................................... Postcode* ............................................

Email address* ..........................................................................................

Daytime Tel ...............................................................................................

Partner’s Details (if Joint Membership)
Title ................................ Surname ..........................................................

Forename(s) .............................................................................................

Date of Birth (dd/mm/yyyy) .................................................................

Email address ...........................................................................................

Alternatively you can send a cheque payable to CAMRA Ltd with your completed form, 
visit join.camra.org.uk or call 01727 798440†. All forms should be addressed to  
Membership Team, CAMRA, 230 Hatfield Road, St Albans, Herts AL1 4LW.

Please indicate whether you 
wish to receive What’s Brewing 
and BEER by email OR post:                            

What’s Brewing                 
By Email     By Post

BEER  
By Email      By Post

G
lue here

I wish to join the Campaign for Real Ale, and agree to abide by the 
Memorandum and Articles of Association which can be found on our website.

Signed ........................................................................................................

Date .............................................. Applications will be processed within 21 days

I wish to Opt-in to all Branch communications 
We will ask for your consent in future communications and you can log-in to 
camra.org.uk/my-membership and edit your membership preferences at any time.

Concessionary rates are available only for Under 26 Memberships

We will process your data in accordance with our Privacy Policy which 
can be found at camra.org.uk/privacy-policy which details how your 
data will be processed. 

All communications to you will be service based until you complete 
your communication preferences which will be available to edit on your 
online member account when you login via the national site  
camra.org.uk/my-membership

Join CAMRA Online now

join.camra.org.uk
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Join the Campaign now
A full year’s CAMRA membership includes:
• Award-winning, quarterly BEER magazine and access to  

What’s Brewing website
• £30 worth of CAMRA real ale/cider/perry vouchers
• Learning resources to help you discover more about beer and 

brewing
• The opportunity to campaign for great real ale, cider and 

perry, and to save pubs under threat from closure
• Discounts on CAMRA books including our best-selling  

Good Beer Guide
• Social activities in your local area and exclusive member discounts online

http://www.awcamra.org.uk

